
6H Gazette-Mail Real Estate February 10, 2019

OK, so maybe the new dog
beds were more for me than
for Peapod and Pippin, but I
thought I was doing us all a fa-
vor. Their old beds — two
worn, janky, mismatched, bio-
hazards that were a general
disgrace to the master bedroom
— needed to go.
So when I stumbled across

the pretty Laura Ashley pil-
low-style dog beds on clear-
ance, which I know means no
turning back, I bought two. The
fabric, a pale blue and cream
French print cotton blend,
would go beautifully in our
bedroom. I loaded the 36-inch-
by-24-inch puffy, poly-filled
beds in my car and raced
home eager to experience the
instant upgrade.
As home accessories go, dog

beds are sizable items, yet they
are often a room’s weak spot.
Most are as ugly as Halloween.
This is partly because the in-
dustry has been making dog
beds out of recycled men’s lei-
sure suits from the ‘70s.
D.C. takes one look at the

new beds and shakes his head.
“They’re not going to like
those.”
“Why not?” I ask.
“Peapod likes a bolster to

lean against and Pippin likes to
nest.”
“Since when did you become

the Dog Whisperer?”
I parade the new beds cere-

moniously into the bedroom. I
pick up the two, skanky, dis-
gusting old beds and squire
them out.
“Slow down,” D.C. says, and

takes the old eyesores off my
hands. Meanwhile, at the sight
of their beloved beds being air-
lifted, Peapod, our rat terrier
mix, knits a worrisome knot in
her brow. Pippin, the miniature
Labradoodle, unleashes a con-
cerned whine. D.C. lays the old
beds next to the new ones. “Let
them choose.”
To their credit, both dogs

give the new beds a try. After
about 15 seconds, Peapod
shoots me a withering look,

turnd tail and goes back to her
old bed.Pippin, the pleaser,
tries twice. Both times he
crawls up, lays down and tum-
bles off.
“BZZRRT!” D.C. makes the

sound of a disqualifying game-
show buzzer and jerks his
thumb backward.

“But they look so much bet-
ter,” I say. Four brown eyes
look at me as if I just ran off
with their cookie jar. It was
bad enough when I learned
D.C. had opinions about home
design, but now the dogs have
opinions, too?
“They like their old beds,”

says D.C., their lawyer.
“Well, I’m not going to let

my house go to the dogs.”
As D.C. and I debate form

vs. function, the dogs’ heads
swing back and forth as if
they’re watching a tennis
match.
For the next two weeks, all

four beds stay in the bedroom.
And, despite how nice the new
ones looked, they got a unani-
mous tails-down verdict.
To find out how to get dog

beds right, I visit several web-
sites devoted to this, which
proves I am not the only one
who overthinks small matters.
Then I call Dr. Ian Dunbar, a
veterinarian, animal behaviorist
and author of several books on
dogs. He also, and this is key,
has a beautiful home. (I’ve seen
pictures.)
Though he personally doesn’t

like a lot of dog beds lying
around, because “they’re ugly,
tacky, trip hazards,” (Exactly!)
he does have a few. He offered
these guidelines to help you
pick a bed your dog will love
that looks good, too:

Ask your dog
“Dogs have preferences,”

said Dunbar. “Some breeds
don’t like dog beds at all.” The

When choosing a dog bed, first ask your dog

Stuff of dog dreams – Because dog beds are conspicuous home accesso-
ries, spend time shopping for something your pet loves, that goes with
your décor, too. Damedeeso for Dreamstime.com

AT HOME WITH
Marni Jameson

SEE MARNI, 7H

DannyHarshbarger

4060 Farmington Drive, Teays Valley
$355,000

Brand New! 5 BR, 2 story in beautiful Wedgewood Glen.
Brick & vinyl w/bright neutral interior w/lots of windows,
white trim. Hardwood & ceramic looring, open loor
plan. Stainless Steel appl, oversized garage.Built in com-
pliance w/latest building codes. Quality built by Danlin
Homes, Inc. – area builders for over 30 years.
DIRECTIONS: Hurricane exit 34 to TV Rd, about 2 mi to
Cow Creek Rd–0.8 miles to Sleepy Hollow Dr. Wedge-
wood Glen is 2nd St on L. Turn L, house on L.

304-549-0634 twitter.com/CGMRealEstate
facebook.com/GazetteMailRealEstaterealestate@cnpapers.com • www.GazetteMailRealEstate.com

612 RUMER STATION ROAD • ELEANOR
$350,000 – Open 2:00 PM - 4:00 PM

MLS# 205990. Large home with 5 bedrooms in a desirable subdivision. Unique upper level with large rec room
and 4 bedrooms. Good size yard with privacy fence and boat ramp private to subdivision.

DIRECTIONS: St. Rt. 62 thru Eleanor. Turn left into Rumer Station. Turn right down the first street. Second house
on the left.
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41 ANCHORS COVE • CHARLESTON
$261,000 – Open 2:00 PM - 4:00 PM

A new Townhome community with first floor master bedrooms! Enjoy a low maintenance lifestyle. HOA
dues include grass mowing and snow removal! Three plans to choose from. Seller is offering incentives
including closing costs and extended warranty to up to 5 years!
DIRECTIONS: take the Westmoreland exit turn right at first stop light. Next stop light turn left. Go approx.
1 mile and turn left onto Knollwood Drive, then take first left onto Anchors Cove. Minutes
to downtown!
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Missy Morris, Broker
6110 Teays Valley Rd. Suite B
Scott Depot, WV 25560 • 304-345-3030
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695 GORDON DRIVE • CHARLESTON
$199,900 – Open 2:00 PM - 4:00 PM

So many updates: large, open, renovated kitchen, new baths, new metal roof, updated windows and
carpet, freshly painted...move right in! One car garage and large back yard.
New parking pad!

850 WALTERS RD • CHARLESTON
JUST REDUCED $379,900 – Open 2:00 PM - 4:00 PM

A rare find situated on over 3 acres with great city views. Minutes from town in South Hills, First floor bed-
room & bath. Gorgeous Darin Fisher kitchen, large fenced in back yard, in ground pool
& tons of privacy. Priced below appraisal value.
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